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The following questions are based on the article: “A comparison of print advertisements from the United States and France.”

1. For the first hypothesis (H1), the authors assumed that French advertisements would use more emotional appeals than American advertisements. What was the rationale behind this hypothesis? How was the emotional appeal measured? And, what was the result?
French advertisement are more emotional than American advertisements .The emotional in French advertisement is brought in by the use of sexual contents as they market their products unlike the Americans which is against their culture.
The emotional appeal was measured by fear, happiness, pleasant, sad and disgust in the advertisement. The French advertisement were more of humor than American which had a lot of information. 
  









2. Hypothesis 4a stated that there is no difference between French and American advertisements in the extent of humor used. What was the rationale behind this hypothesis? Was this hypothesis supported or not according to the results? What do the results suggest?
	There is no difference in French and American advertisement when humor is considered though they use different methods and objects in advertisement. The judges both from the French and American side had their results sampled by a native judge and the results on humor was the same .According to the results in the research the advertisements have the same impact on humor.












3. Regarding the sampling method, how were the magazines selected? And how were the advertisements selected?
	The magazines were selected from the two countries America and France in the same way as follows. One news and one woman magazine .The news magazine was for the purpose of identifying the political situation in both countries .Six issues were selected from each magazine for the purpose of coding the message .The magazines were selected from 1989 to 1991.











4. In the last paragraph in the Discussion and Conclusion, the authors said that it is evident that the cultural differences of the United States and France account for some of the variations in print advertisements examined in this study. Also to be considered, however, are factors other than culture which may have an effect on the content of an advertisement. What kinds of factors did the authors mention? What else can be considered as the potential factors?
	There are other factors to be considered while making an advertisement apart from culture which are the following according to the author product type, country medium of advertising and the group which the advertisement is targeting. Other factors can be the rules and regulations of a certain country ,time of the advertisement, nudity adverts can be done when children are asleep ,midnight and age sexual content should be displayed with a warning for example under certain age not allowed to watch  
